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Rapid SBC needs assessment: narrative summaryMalaria intervention changes specific to low-transmission areas:




Necessary SBC adaptation:





Sub-national group low-transmission area-specific SBC plans
	Behaviour
Objective:
Increase the proportion of [who] that [do what]
	Audience: [who]

	
	Communication Objective: Increase the proportion of [audience] who [feel what]

	
	Key Benefit: If I do [this] than I will get [thing that I want].

	
	Channels/Activities: List which channels and activities will be used to change the target audience’s feelings (listed under communication objective above)
-           	Channels:
-           	Activities:
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-           	Channels:
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